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MAY'S FIRST

LOVABLE DRINK

WHENDID YOU LAST see an advertisementon TV for mild? When did you last see an advertisement for mild
in anewspaper or glossy magazine? Come to think ofit, have you everseen an advertisement for mild anywhere?
There might have been one for a porter but not a mild. Now count up how many advertisements that you have
seen for fancy lagers. There’s quite a difference, isn’t there? Why should this be so? Perhaps the brewers do
notwant to sellmild? Butsurely they want to sellanything that makes them money, and they can still make good
money from mild. Advertising is designed to increase sales of a product. That sounds obvious, so why not mild?

The answer is that they think that

they can make more money out of

bitter and even more by charging
fancy prices for lager. However, a
well respected beer writer (Andrew
Jefford) can be quoted as saying
“Marketing 1s an excuse for
deluding and cheating people. The
moment the marketing people take
over, then the business will loseit’s
way”. So are the brewers right to
listen tothe marketing men, or should
they be doing more to promote mild?
CAMRA thinks the latter, and that
mild deserves a better treatment
That’s why thereisa CAMRA mild
campaign every May and November
8 has been declared National Mild
Day. It1s a good drink. Some of the
bestmilds like Batemans, Ridleys or
Highgateare full ofrich fruity flavours
Our own Kimberley mild is a good
beer, likewise is Mallard Mild, as
well as Belvoir Mild, the latest brew
tocomeoutof Colin Brown's brewery
based at Old Dalby. Milds are
generally of a lower gravity than
bitters, so thatunless you want to get
intoanuncontrollable stateas quickly
as possible, drinking mild over an
evening 1s much better for you and
the effects are unlikely to be felt the
nextmorning. Itis, of course, a much

better beer for motorists as one and
ahalfpintsofmild are, invery general
terms, equivalent to a pintofastrong
bitter. Because less duty is payable,
1t 1s usually slightly cheaper than
other beers so that the weight in your
pocket is not reduced so much over
the course ofan evening either

What would it take for thebrewers
to promote mild? Perhaps greater
saleswould haveanimpact, buthere’s
the chicken and egg situation. Unless
1t 1s promoted initially, sales are
unlikely toimprove bya great margin
and unless sales improveconsiderably
there 1s little likelihood of it being
advertised. Perhaps the proposed
new drink driving laws may have
some effect or hopefully there may
be a change of fashion amongst the
younger drinkers, butone would have
to be a supreme optimist to rely on
either of these factors

Another factor that affects
advertising is national branding
Virtually all the ales and lagers that
you see advertised are national
brands. None of the mildshasa such
a widespread appeal and most are
produced by hosts of individual
breweries, which would not be cost
effectivetoadvertise separately. The
nearest mild that any of the major

brewers have in the way of a national
brand is probably Theakstons by
Scottish Courage; Carlsberg-Tetley
have Ansells, Tetley, Walker and
Holt, Plant & Deakin milds; Bass
have M & B, Worthington and Bass

milds; whilst Whitbread have

Higsons and Boddingtons. None of

these can truly be considered
nationwide. Mild drinkerstend tobe
more staid charactersand less likely
to bemoved by the whimsand fancies
that the advertisers play upon. They
could also argue that there is little
point in advertising mild brands
anyway as there is little choice
available in most pubs nowadays.
Were it to be promoted in the
pubs with more than one brand on
offer at a time, it is likely that sales
would improve considerably. This
has been proved by Tynemill in
previous Mild In May campaigns,
when pubs offering achoice of mild,
have seen sales soar, but where pubs
donot have a good mild trade in the
first place, it is unlikely that any
landlord could be persuaded to put
on asecond offering. Mild needs to

appeal to youngsters, as many of

today’s mild drinkers are reaching
the veteranstage. They were brought
up in an age where mild was the
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normal drink and bitter was only for
fancy drinkers with money to waste.
In fact, in many pubs, mild was the
only draught beer. The cause of mild
was not helped by, the hopefully
dying practice, of publicans collecting
the drip traysattheend ofan evening
and filtering them back into a barrel,
which wasusually themild. Toavoid
drinking slops people switched to
drinking bitter. It is perhaps ironic
that where the practice still exists,
and it still does, itismore likely to be
the bitter which is so contaminated.
Thusinalarge managed pub, who’s
methodsyoudonotknow, youwould
be safer drinking mild rather than
bitter

Doyouthink it would be a shame
if mild disappeared? If you do, why
not try a pint occasionally, perhaps
to start an evenings drinking before
switching to something else later.
You might get to like it, appreciate
it’sadvantages, enjoy your status as
a trend setter and feel that you are
helping a worthy cause. The month
of May would bea good timeto start.
©R.M.Taylor March 1998
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JOIN CAMRA TODGY:

€ Mild in May 1997 — The Beers

Banks's Mild OG 1036 ABV 3.4%

Light malty mild with a touch of bitterness and fruity
flavours. Very successfully selling over 1.000.000 pints
per week. Now being marketed as plain "Banks's" Ale.

Barnsley Old Tom Mild
Brewed at the original Oakwell Brewery in Barnsley.
A dark brown medium bodied mild with dryish finish.

Batemans Dark Mild (DM) OG 1033 ABV 3.1%
From Wainfleet, Skegness. Ruby black mild with mottled
creamy head. Smooth roast malts and caramel taste.

Belvoir Mild 3.4% ABV
A full-bodied dark mild based on the original Shipstones
recipe of the 1950s.

Brains Dark OG 1035 ABV 3.5%
Brewed in Cardiff A dark brown mild. Bittersweet
taste with traces of roast and fruit. Rounded finish.

Cains Dark Mild OG 1032 ABV 3.2%
Popular Liverpool brewer. Smooth. dry and roasty malt
mild. some chocolate and coffee flavours.

Coach House Gunpowder Strong Mild OG 1032
ABV 3.5%

New brewery formed in 1991. Full-bodied, roasty dark
mild with fruity liquorice and chocolate tastes. Malty
aroma. full finish.

Fiddlers Mild ABV 3.4%

Brewed at the Fox & Crown. Old Basford. The
brewhouse is fully visible at the rear of the pub. A new
recipe for 1998 — full bodied and smooth drinking mild.

Hardys & Hansons Kimberley Best Mild OG
1035 ABV 3.1%

Nottingham's last major brewer. Deep ruby mild. Initial
sweetness balanced with fruity aroma. chocolate malt
and hoppy taste.

Highgate Dark Mild OG 1035 ABV 3.1%
Walsall's Highgate Brewery regained its independence
in 1995 following a management buy out. Well respected
dark brown mild. balanced malt and hop taste. traces of
roast flavours.

Home Mild OG 1036 ABV 3.6%

Home Brewery is now closed. The mild is brewed by
Mansfield Brewery who now own the brand. A full
bodied crystal black mild with predominant roast. malt
flavours. Dry finish.

Jennings Dark Mild OG 1031 ABV 3.1%
Jennings brew at the Castle Brewery, Cockermouth in
Cumbria. Even so, the mild has been a regular at the
Bell Inn for over 3 years. A light headed, dark well-
bodied mild. malt and hops taste developing into a sweet
finish.

Mallard Waddlers Mild 3.7% ABV

First brewed by Phil Mallard of Carlton in November
1997. Dark ruby. hints of chocolate and a very fruity
finish. A single hop mild made with American liberty
hops.

Mansfield Riding Mild OG 1035 ABV 3.5%
Dark ruby colour, chocolate malt aroma leading to a
fruity taste. Mellows to a dry malty finish.

M&B Mild OG 1034 ABV 3.2%
From Bass Cape Hill Brewery. Dark brown colour with
roast and malt flavours. dry slightly bitter finish.

Theakston Mild Ale OG 1035 ABV 3.5%

Most of Theakston's ales are brewed at Newcastle,
particularly those on sale in the Notts area. A rich
smooth mild, dark ruby colour. Rounded liquorice taste,
drv hoppy aftertaste.

Whim Magic Mushroom Mild OG 1042 ABV
3.8%

Nottingham Beer Festival award winning brewers
from Hartington, Derbyshire. Flavoursome well balanced
mild. black/ruby in colour,

Look out for a reappearance of the Castle rock Mild

The opposite page should be separated from this one by cutting down the centre fold
of this supplement. Then just follow the folding instructions on the sheet and you
will have your very own Mild in May 1998 Nottingham Ale Trail leaflet.
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NOTTINGHAM CAMRA

MILD IN MAY

TRAIL 1998
Make Mie...

TRADITIONAL
CASK W

5 1945 16 | 17 | 18

20 (21 | 22 | 23 | 24

The Nottinghiam Mild Trail & 70 | 27 |28 | 29 | 30

g&ﬁ May a Mild Month! Your name:
Hnw fun! Address:
H_m hten up - enjoy your drinking! .

& 4 Ak kb Postcode:

ﬂmmooqmu new pubs!

Are you a CAMRA member? (yes/no)
What do you usually drink?
Which pub served the best pint of mild?
Where did you pick up your Mild Trail leaflet?
Which pub had the best Mild Trail display?
Would you like to help at the Nottm Beer Festival?

The Mild Trail is open to anyone over
18 years of age —for details see overleaf
Good Luck &Happy Drinking!

~ foldback

© Nottingham Branch of CAMRA March 1998
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